
CARIBBEAN TRAVEL 
FORUM MAY 2023

STATE OF THE INDUSTRY and REGION

PRESENTED BY
NICOLA MADDEN-GREIG

PRESIDENT



Tourism Sector 

Contribution to 

GDP 

WTTC CARIBBEAN 
ECONOMIC IMPACT REPORT

+36.6% 311,000 2X

New Jobs in 2021
GDP and Employment 

Growth Over Next Ten 

Years
Second fastest recovery globally.

Still 36.1% below peak year 2019.
+15.2% increase from 2020.

Tourism-related jobs represent 13.4% 
of region’s employment.

Potential forecast from WTTC
Potential  by 2032:

Revenue: US$96.6 billion 
1.34 million new jobs

   

Potential for GDP and 

employment growth tied to 

meeting regional 

challenges:

•Lack of air connectivity and high cost of air travel 

•Greater investments in digital solutions, infrastructure and human capital

•Better crisis preparedness

•Focus on environmental protection

•Collaboration and coordination region-wide by governments and industry







Forwardkeys.com 
#ForwardKeys

A PROMISING 
START TO 
THE YEAR
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International worldwide arrivals in Q1 2023; vs 2019 levels

Q1 2023: The Caribbean is back to prepandemic levels

Total 
International 

Traffic

-31%

Europe
-25%

Asia Pacific
-52%

Africa & 
Middle East 

-7%
The Americas*

-22%
Source: ForwardKeys Air Tickets Dataexcl. Caribbean

Caribbean
-1%
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Overseas arrivals in Caribbean in Q1 2023; vs 2019 levels

Q1 2023: Many destinations in growth mode

Source: ForwardKeys Air Tickets Data

+18%
Guadeloupe

+17%
US Virgin Islands

+13%
Sint Maarten

+2%
Antigua and Barbuda

+11%
Martinique

+6%
Curaçao

+4%
Dominican Republic +3%

Puerto Rico

+3%
Jamaica

+12%
Turks & Caicos Islands

*out of destinations with share >1.0%
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Overseas arrivals in Caribbean in Q1 2023; vs 2019 levels

Q1 2023: Latin American markets turn to growth

Source: ForwardKeys Air Tickets Data

ORIGIN MARKET Var vs 2019

Latin America +14%

Colombia +48%

Peru +21%

Argentina +15%

North America (excl. Mexico) +2%

U.S.A. +5%

Canada -13%

Europe -20%

Netherlands +8%

France -7%

Spain -10%
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Arrivals from Canada and the U.S.A. to Caribbean in Q1 2023; vs 2019 levels

Differences in destination preferences among Canadian and US tourists

Source: ForwardKeys Air Tickets Data

Destinations for arrivals 
from Canada Var vs 2019

Aruba +33%

Turks and Caicos Islands +9%

Barbados +5%

*out of destinations with share >3.0%

Destinations for arrivals 
from the US Var vs 2019

Jamaica +23%

Turks and Caicos Islands +20%

Dominican Republic +10%
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Aruba Success Story: Recovery: by the numbers

Airlift: Seat capacity of 79% was achieved by the end of 2021 compared to 2019. 
By end of 2022 seat capacity was 103% from the U.S., and 111% from Europe vs 2019. 

  
Visitation: In 2022 Aruba registered a recovery of 98.4% of global stayover visitors vs. the 2019 level. 
By 2023 it is expected the global recovery will be 105% of the 2019 level. 

  
Tourism receipts: the realistic expectation Estimated 2022 tourism receipts show a recovery of 112% 
and a forecasted recovery of 117% in 2023 vs. 2019. 

  
Cruise: the estimated 2022 recovery will be 63% vs. 2019. 2023 projections show cruise visitation at 
90% vs. 2019. 

Source:



ACCOMMODATION SECTOR 
PERFORMANCE AT A GLANCE















GLOBAL AIRLINE 
PERFORMANCE AT A GLANCE



Source: Skift

Airline Update







YoY % Chg
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CARIBBEAN 
OUTLOOK
AIR CONNECTIVITY:
A KEY ISSUE 
IN 2023
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Capacity for international arrivals in Caribbean in H1 2023, as scheduled on 24 April 2023; vs 2019 levels

Intra-Caribbean air connectivity is deteriorating once more

Source: ForwardKeys Seat Capacity Data
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Arrivals from the U.S. to Europe, Caribbean and Asia Pacific in H1 2023, as of 20 April 2023; vs 2019 levels

Multi-destination trips for US travellers are popular in Europe, but not as 
much in the Caribbean and Asia Pacific

Source: ForwardKeys Air Tickets Data

Visiting only one 
destination in the region

Visiting multiple 
destinations in the region

Europe +14% +2%

Caribbean +13% -15%

Asia Pacific -20% -40%

Departing from

OPPORTUNITY: Our regional carriers need to engage in joint strategies to 
increase airlift and promote an aggressive strategy for multi-destination 
packaging working with international carriers. Engaging destinations around 
special events, regional conferences and other large activations will help to 
ensure effective yields. 
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Southern European destinations gain market share

Q4 2022 +9% -8% +3%

H1 2023 +8% +4% +23%

Caribbean
Total 

Europe
Southern 

Europe

Historical and forward-looking departures from the U.S.A. in Q4 2022 and H1 2023; vs 2019 levels

Source: ForwardKeys Air Tickets Data
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Capacity for overseas arrivals in Caribbean in Q1 and Q2 2023, as scheduled on 24 April 2023; vs 2019 levels

Some destinations still struggle with direct connectivity

Source: ForwardKeys Seat Capacity Data*out of destinations with share >1.0%

TOTAL CARIBBEAN

Q1 Q2

=0% +6%

Haiti

-42% -50%

Trinidad and Tobago

-41% -40%

Barbados

-17% -24%
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Flight searches made and seats available for travel from Canada to Trinidad and Tobago between May 2022 and Mar 2023

Lack of direct connectivity and increasing fare prices impose a threat

Source: ForwardKeys Seat Capacity, 
Flight Searches and Fares Data

Average fare prices
(Jan-Feb)

+45% vs 2019
+25% vs 2022



Low Cost Solutions: Frontier  

The GoWild! program includes unlimited travel now 
through Sept. 30, with access to 75 destinations in the 
United States, along with Puerto Rico, St Thomas USVI 
and a number of destinations in Mexico, the Caribbean 
and Central America. 

Planning multiple visits to the Caribbean this year? 
Perhaps a few trips to St Thomas? And then some island 
hopping to Vieques and Culebra through San Juan, with a 
Cancun vacation squeezed in?

Source: Frontier/Caribbean Journal



Forwardkeys.com 
#ForwardKeys

LATAM: 
OPPORTUNITIES 
ON THE RISE
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Arrivals from Latin America to Caribbean in Q1 2023; vs 2019 levels

Q1 2023: Premium arrivals from LATAM fuel growth in the Caribbean

Source: ForwardKeys Air Tickets Data

Arrivals in premium 
cabin classes

+87%

Arrivals in economy 
cabin classes

+9%

ORIGIN MARKET Var vs 2019

Ecuador +432%

Peru +232%

Colombia +211%

Mexico +104%

Argentina +101%

DESTINATION Var vs 2019

Curaçao +110%

Dominican Republic +95%

Jamaica +90%

Bahamas +50%
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Panama City is a growing hub connecting South America with the Caribbean
Arrivals from South America to Caribbean in Q1 2023; vs 2019 levels

Source: ForwardKeys Air Tickets Data

Final destination
(for transfers via Panama City)

Var vs 
2019

Curaçao +412%

Dominican Republic +311%

Aruba +186%
South America

Caribbean
Bogota

-30%

Lima
-62%

Panama City
+240%

Miami
-50%
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WHAT DOES 
THE FUTURE 
LOOK LIKE?



GLOBAL









Source: Skift





US CONSUMER 
OUTLOOK 

OUR MAIN SOURCE 
MARKET
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Demand for spring and summer is set to keep growing

Var. vs 
pre-pandemic

+4%

SPRING 2023

March – May 2023 vs March – May 2019

Var. vs 
pre-pandemic

+10%

SUMMER 2023

June - August 2023 vs June - August 2019

Source: ForwardKeys Air Tickets Data

Overseas arrivals to the Caribbean, as of 6 Apr 2023; vs 2019
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Tickets for arrivals from Europe to Caribbean issued between Jan and Apr 2023; vs 2019 levels

Strike actions in Europe are disrupting travel and slowing the demand

Source: ForwardKeys Air Tickets Data

Tickets issued from…

Beginning of 
protests in France

Protests in France erupt 
after president decides to 
bypass parliament votes 
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Average fares for international arrivals in Caribbean in Jan - Feb 2023; vs 2019

Average fares for travel to the Caribbean are getting higher

Source: ForwardKeys Fares Data

Source market Var vs 2019

Amsterdam (NL) +92%

Miami (US) +65%

Toronto (CA) +55%

Frankfurt (DE) +46%

London (GB) +46%

Paris (FR) +40%

New York City (US) +38%

Atlanta (US) +33%

Madrid (ES) +25%

Panama City (PA) +10%

Destination Var vs 2019

Aruba +58%

Barbados +48%

Bahamas +47%

Jamaica +44%

Dominican Republic +35%

Saint Lucia +30%

Cayman Islands +29%

Total Caribbean +46%



• Caribbean Performance: In 2022, the total number of cruise visitors in the region reached 19.2 million - 
five times more than those in 2021 and this was 63.3% of the record number of cruise visits (30.4 million) 
set in 2019. 

• The Northern Caribbean emerged as the most visited region in 2022, with an estimated 6.5 million cruise 
visits (six times more than in 2021) and 91.9% of the pre-pandemic arrivals. 

• These destinations benefited from their proximity to the main homeports for the cruise lines. Cruise visits 
to other regions were either four or five times more than in 2021. However, while the Eastern and Western 
Caribbean recovered 55.0% of their 2019 figures, the Southern Caribbean could only muster 51.3%.

•  In 2023, the cruise industry is also anticipated to continue recovering and expanding. As more ships are 
deployed, the capacity for cruises will rise and demand will stay high. All ports in the region have 
reopened, and some have started homeporting. In the region, there should be between 32.0 million and 
33.0 million cruise visits overall, which is a 5.0% to 10.0% increase over the pre-covid baseline 
figure.

Source: Skift, CTO











A LOOK AT 
LINKAGES

Exploring Tourist Spending in 3 Caribbean 
Destinations:  Dominican Republic, Jamaica, and 
Puerto Rico
Caribbean Hotel and Tourism 
Association

February 2022 – March 2023



Spend Index

US Tourists Reign Supreme in Travel Expenditures, Outspending British and Canadian tourist in all the 
Destinations

Dominican Republic – Spend Index
Snapshot: Feb. 2022 – Mar. 2023 (index 
points)

Snapshot: Feb. 2022 – Mar. 2023 (index 
points)
Jamaica – Spend Index

Snapshot: Feb. 2022 – Mar. 2023 (index 
points)
Puerto Rico – Spend Index
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United States
Canada  

United Kingdom  

Average spend

Overall, US Tourists Outspend Canadians by 8x at  
Destination, thanks to a higher volume of tourists and  
Higher Card Spending.
Compared to the UK, the US spends almost 14 times more

at the destination.

Avg. Spend Per Card % Unique Visitors

United States 533 $ 68%

Canada 357 $ 11%

United Kingdom 397 $ 6%
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135

100

United States  

United Kingdom

Canada  

Average spend

Despite UK Spending 1.5 Times More Than Canada, US Tourists  
Lead the Pack, Outspending British and Canadian Visitors at  
Destination by 5.5 and 8.4 Times, Respectively.
Conversely, Canadian and British tourists demonstrate higher card  

spending in Jamaica compared to Puerto Rico and the Dominican  

Republic.

1204

100

United States
Canada 3  

United Kingdom 2  

Average spend

US Tourists Outspend Canadian tourists by 400x at  
Destination and British by 600x.
The volume of Tourists and US Expats in Puerto Rico Contribute to  

the Huge Gap in Destination Expenditure. This results in higher  

card spending by US tourists compared to other destinations.

Avg. Spend Per Card % Unique Visitors

United States 528 $ 74%

United Kingdom 541 $ 14%

Canada 478 $ 10%

Avg. Spend Per Card

Mastercard powered by Mabrian

% Unique Visitors

United States 848 $ 99%

Canada 396 $ 0.3%

United Kingdom 289 $ 0.3%



31%

10%
13% 14%

4%

22%

39%

8%

16%

3% 
2%

18%

6%

17%

24%

6% 
8%

2% 
2% 1% 1% 

2% 
1%

5% 7% 
8%

30%

Accommodation Restaurants Retail Grocery Stores Entertainment Transportation Health & Beauty Home 
Goods

0% 
0% 1%

Professional  
Services

Miscellaneous

Dominican Republic Jamaica Puerto Rico

Mastercard powered by Mabrian

The average spending in Puerto Rico is subject to significant distortion resulting from the high volume of US tourists and the spending patterns of American expatriates and  
residents on the island. The Dominican Republic and Jamaica spend most of their budget on accommodations while spending of Puerto Rico is residual in this category, allowing  
them to spend more on Restaurants and Retail.
Meanwhile, tourists visiting the Dominican Republic tend to spend more money on groceries and restaurants compared to those in Jamaica. This could be attributed to the higher

number of restaurants and businesses available in the Dominican Republic.

Merchant Categories

Exploring Consumer Spending Patterns in Caribbean Destinations

Merchant Category Spend Share

Snapshot: Feb. 2022 – Mar. 2023



Merchant Categories

Local Shops Trump International Ones in Tourist Spending, Except in Puerto Rico's Accommodation and 
Retail

86%
90%

68% 71%

90%

80% 81%
85%

70%

100% 
97% 93%

37%

84%

31%

98% 99%

76%

Dominican Republic Jamaica Puerto Rico

Mastercard powered by MabrianAccommodation Restaurants Retail Grocery Stores Entertainment Transportation

Tourists tend to allocate a larger portion of their expenditure to local shops across various categories in all the destinations, except for retail and accommodation in Puerto  
Rico, where international shops are favored.
Spending in local shops serves as a driving force for the growth of the regional economy, this particularly pronounced in Restaurants, Entertainment, and Transportation.

Percentage of Spend on Local Merchants

Snapshot: Feb. 2022 – Mar. 2023





•Global demand for travel is robust
•Tourism industry continues to lead region’s recovery while facing formidable 
challenges

•Recovery and Growth is uneven with some destinations outpacing others
•The Pace of recovery is still threatened by rising operating costs, labor shortages, 
increasing airfares, global competition, economic uncertainty, and pressures from 
some governments to increase taxes

•Many companies continue to forgo higher profits, plowing returns into covering debt 
incurred during pandemic and opting to invest in product improvements as capital 
expenditures soar

•Consumers keep watch as recessions looms and inflation impacts continue to be felt
•Labor and operating costs continue to rise
•Airlift and higher ticket prices continue to be a major concern 

IN SUMMARY 



• Cruise continues to rebound amidst labour market challenges

• Linkages is a growing opportunity for public-private sector to truly use tourism to drive their economies

• New Segments such as Health & Wellness, Sustainable tourism should be pursued. The Caribbean has all 

the assets to do well

• Climate Change and Sustainability: Multi-sector regional and international collaboration will be key to deal 

with these issues

• Despite challenges, industry remains bullish about the future of tourism in the Caribbean

• The Pipeline: Numerous accommodation projects are in the pipeline across the region which will bring 

further pressure on labour market and supply chains. This presents an opportunity for regional 

collaboration in training and development as well as supplying good and services to the sector.

• A Caribbean wide Tourism Demand Study is imperative to fulfill the WTTC projections in a seamless manor 

while ensuring linkages, wealth creation for Caribbean nationals and good ROI for investors

IN SUMMARY 



Thanks for your 
continued support!



Nicola Madden-Greig
President

Group Director of Marketing & Sales
The Courtleigh Hospitality Group

nmg@courtleigh.com I nicola@caribbeanhotelassociation.com

mailto:nmg@courtleigh.com
mailto:nicola@caribbeanhotelassociation.com

